
Inner Mongolia Yili Industrial Group 
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5HYHQXH � 5HYHQXH � *URZWK�5DWH

/LTXLG�PLON  64,102 69.4%  65,432 68.0% 2.1%

0LON�SRZGHU�DQG�PLON�SURGXFWV  18,728 20.3%  19,922 20.7% 6.4%

,FH�FUHDP  9,200 10.0%  10,383 10.8% 12.9%

2WKHU�SURGXFWV  311 0.3%  472 0.5% 51.5%

 7RWDO  92,342 100.0%  96,209 100.0% 4.2%

Data source: Company data

&RUH�%XVLQHVV�5HYHQXH�6HJPHQW�%UHDNGRZQ
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8,875 
11,708 

2022 1-3Q 2023 1-3Q

4,969 4,826 

7,089

39

2022 1-3Q 2023 1-3Q

Cash paid for fixed assets, 
intangible assets and other long-
term assets
Net cash from the subsidiaries

&DVK�)ORZ�DQG�&DSLWDO�([SHQGLWXUH

Data source: Company data

1HW�FDVK�IORZ�IURP�RSHUDWLQJ�DFWLYLWLHV &DSLWDO�H[SHQGLWXUH

Unit: million RMB Unit: million RMB
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%HOLHI

“Yili” means the best quality

9LVLRQ

Be the most trusted global healthy food 
provider

&RUH�9DOXHV

Excellence Accountability Innovation

Win-win Respect

7KH�6SLULW�RI�<LOL

Ownership 
mindset

Strong sense of 
responsibility

Powerful execution 
capability

%UDQG�(VVHQFHthe provider of healthy food and the advocator of healthy lifestyle



Thank you!


