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关于伊利 
About Yili 

伊利是亚洲第一、全球8强的中国乳品企业。 
Yili is the NO.1 in Asia and global top 8 Chinese dairy company. 

伊利是中国规模最大、产品线最健全的乳品企业。 
Yili owns the largest scale and the most perfect product line in China dairy industry. 

伊利是中国唯一一家同时符合奥运会及世博会标准，为2008年北京奥运会和2010年

上海世博会提供服务的乳制品企业。 
Yili is the unique enterprise in China who conforms to Olympic Standard and World Expo Standard, 

providing dairy products for both Beijing 2008 Olympic Games and 2010 Shanghai World Expo. 
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Financial Highlights 
关于伊利 
About Yili 

2016年营业总收入达606.09亿元，实现归属母公司净利润56.62亿元，双双保持增长，继续稳居亚洲乳业首位。 

Total revenues of Yili in 2016 were RMB60.609 billion, and net profit attributable to owners of the company was RMB5.662 billion. Both revenues  

and net profit maintained growth as compared with last year and continued to rank NO.1 in Asia dairy industry. 
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在伊利人眼中，世界上只有两种人：一种人是喝牛奶的，一种人

是不喝牛奶的，伊利人的使命就是要将这两种人变成一种人，喝

牛奶的人，享受牛奶营养与健康的人。 

 

                                                 —— 伊利集团董事长潘刚 

 

 
 
 

In my opinions, there are two kinds of people: the ones who drink milk and the 

ones who do not. My goal is to combine the two 



领导人简介 
Introduction of Leader 

潘刚  ( 董事长、总裁 ) 
Pan Gang, the Chairman and President of Yili Group 
 
2002年成为中国520家重点工业企业最年轻的总裁 
By 2002, he was the youngest president among the 520 key industrial enterprises 

 

2005年6月至今，任伊利集团的董事长兼总裁 
He has been holding the position of Chairman and President of Yili Group since June 2005 
 
 

主要荣誉 
External Recognition 
 
中国共产党第十七次全国代表大会代表

 

 )





“全球织网”&“全链创新”战略实施 

The “global networking” and the “along-the-supply-chain innovation" strategy 

“品质管理”&“精确管理” 管理思想 

 The “quality management" and the "precise management" management ideas 

“奥运”&“世博”大事件营销理念 

The strategic partner of the Olympic Games and the World Expo 

 

  
 

管理思想 
Management Thinking  

        伊利始终以“厚度优于速度、行业繁荣胜于个体辉煌、社会

价值大于商业财富”的伊利法则，指导企业的每一次成长。 

 
                                                         —— 伊利集团董事长潘刚 
 
Accumulation is more important than speed, the prosperity of the industry is 

more important than the success of individual enterprise, social value is more 

important than business wealth. That’s the value that we hold in every step of 

our growth. 

 

                                        —— Pan Gang, President of Yili Group 
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Financial Highlights 
主要财务指标 
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主营业务收入细分 
Core Business Revenues Breakdown by Segment 



各业务毛利率及变化 



市场占有率 
Market Share of Yili 

数据来源：尼尔森 
Data source: Nielsen 15 

常温 
Ambient products 

低温 
Chilled products 

婴幼儿奶粉 
Infant milk formula 
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经营回顾 
Business  Review  





品牌 
Brand 

报告期，公司继续坚守产品品质和倡导健康生活方式，结合互联৤

V，公司拻ʐ罠憠滵副 



产品 
Products 
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重点产品收入同比增长近31% 
Revenues of key products increased by nearly 31% YoY 

数据来源：公司数据 
Data source: Company Data 

金典 
Satine 

安慕希 
Ambrosial 

畅轻 
ChangQing  

 



产品 
Products 

新产品收入占比约7% 
New products accounted for nearly 7% of total revenues 

公司对安慕希惖

ꙗδŚ简礅䶀瘄



渠道 
 



国际化 
Globalization 
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公司新一代婴幼儿配方奶粉“金
领冠睿护”在大洋洲生产基地生
产下线。 
“Pro-Kido Ruihu”, the new generation of Yili’s 

infant milk formula has been off the assembly 

line in the production base of Oceania. 

随着公司“全球资源、全球创新、全球市场”三大体系的有序推进，全球产业链布局的
战略协同优势愈加显现。 



行业现状 
Current  Situation  of   

Industry  



行业现状 
Current Situation of China's Dairy Industry 
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数据来源：国家统计局  尼尔森  艾瑞 



行业现状 
Current Situation of China's Dairy Industry 
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数据来源：尼尔森 
Data source: Nielsen 

创新乳品引领行业消费升级 
Innovative dairy products leading the consumption upgrade 

尼尔森零研数据显示，报告期，新型乳酸菌饮料和酸奶细分市场的零售额合计同比增速接近20%。 
According to Nielsen, during the reporting period,  the combined retail sales of new lactobacillus beverages and yogurt products grew 

nearly 20% YoY.  

政府政策保障乳品质量与安全 
Government policy ensuring dairy quality and safety 

推进婴幼儿配方乳粉产品配方注册管理体系。 
Promoting infant milk formula registration system. 

2017年乳企生产成本压力 
Dairy enterprises facing costs pressure in 2017 

报告期，国内原料乳收购价格基本稳定。2017年年初起，国内白糖、纸类包材采购价格持续上涨，
预计2017年乳企生产成本压力将大于上年。 
During the reporting period,  the purchase price of domestic raw milk was basically stable. Beginning in early 2017, domestic sugar 

and packaging materials prices continued to rise. It is expected that dairy enterprises will face greater costs pressure in 2017 

compared with the last year. 
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品牌精髓 
Soul of Brand 

滋养生命活力 





本材料由内蒙古伊利实业集团股份有限公司（简称“公司”）编制，相关信
息仅供参考。其中涉及的行业展望、发展战略、未来愿景等前瞻性陈述反映
本公司目前对未来事件的观点，而非对未来表现的保证也不构成对投资者的
实质承诺；该等前瞻性陈述并受制于若干可变因素的影响，包括但不限于：
价格波动、实际需求的变化、汇率变动、市场份额、行业竞争、环境风险、
法律、财务和监管变化ᑸ不限于：


